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- Challenging environments require appropriate and specifip psycholog’i’éal support

Submarines Polar bases Military missions Oil platforms Conflict areas

We call them 1.C.E. environnements
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Per year more than $2 trillions US Health Care for just 4 millions VA (Iraq/Afg)

Just for the Post-Traumatic Stress Disorder: $25,684: billions

| ESA astronauts costs 250M#€,/year no turn over possible
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70%

of injuries treated by the

French Army are mental
(PTSD)

French Army wounded
aid unit
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+50%

of astronauts take sleep
medications during space
missions

Sleep in space: a challenge for sleep
medicine on Earth, The Lancet
Neurology
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more military personnel
deployed to the Middle East
committed suicide between

2001 and 2021 than those
killed on the ground

Thomas Howard Suitt,
Boston University
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Our Virtual Reality therapeutic protocols are specifipally designed to
improve mental resilience in I.C.E. environments before, during and after missions
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Stress management Improved sleep

Tested on more than 100 people

SEACE
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Our goal in 2025 is to provide even more support thanks to our psy Al
for astronauts and all future space travelers

Hello Thomas,
how are vou today?

Space Agent Traveler (S.A.T.)

S.A.T. will offer them immediate, immersive and personalized psychological support based on their condition and needs

We must think today about tomorrow's solutions for long missions, particularly those where direct contact with Earth
will be impossible (40 minutes of latency between Earth and Mars)
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6 millions potentiel users just in Europe & USA
(astronauts + military personnel + firefighters). |

1.1 millions of firefighters

1.3 millions active military personnel Our go al is o take

~350 astronauts (public + private)
USA Future space tourists
Astronauts Training Centers

~2 millions firefighters

~1.5 millions active military personnel O
Europ e . 1.7 astronaut
Astronauts Training Centers

\\ </ *! . 250,.0.00 firefighters of the market
* 205,000 active military personnel

\ | |
* ‘\% /e’ France Astronauts Training Centers
‘ I | | | | | | | | | | | | | u | | | | | | | | | | | | | | | | | | |
COREOD
SPACE
Examples of clients
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COREOD SPACE will be the leader in Mental Health for Space & Defense

1 competitor

= XRHealth

02/11/2023 10/19/2023
e e et 15910 XRHealth Deploys VR Headsets
RN in Israel to Assist Victims of
e Hamas Attacks

Assisting Patients Coping with Anxiety, Stress, and PTSD
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Why our solution is the best one on the market?

Based on
in Linkedin W Twitter § Facebook = Email 10 years Of
reasearch

Powered No motion
by IA sickness

XRHealth and VA St. Louis Healthcare

System Partner to Provide VR Therapy to
Veterans

COREOD SPACE is the key player that will address the subject
of mental health in the space and defense sectors in France and Europe
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- But our growth potential goes evenfurtl}er 48

- Corporétes ' ~ Hotels / Spas / Airport’s lounge - .. S : 2% THigh-level athletes &

... by tackling wellness global market valued

$7B 08
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Raising €3M in 2024 to accelerate our gi:owth

and become the leader in VR Mental Health solutions

@ Recruitments
@ Dev. of 3 VR protocols
@ Patent (under finalization)

v Presentation of our solutions
at Vivatech and at Houston
summit with the Minister
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A target of €500+ million in revenue in"2028
thanks to more B2B markets, more locations worldwide and B2C market

512 M€
. 1 pilote contract with french Space Agency (CNES)
" 2 other B2B pilote contracts 184 M€
43 M€
10 M€
1 M€
ks AN
June 2023 Oct-Dec 2023 Jan. 2024 2024 2025 2026 2027 2028
Vivatech Las Vegas CES
Dec 2023
Houston
Space Summit
w/ French gov.
§f? 10

SPACE

Confidential document, property of Coreod Space. Do not share, do not publish.



_

- A team with complementary expertise to carry out the 'iject successfully

Managerial, strategic and commercial functions - | ‘ Tech -

4‘“ b

Dr. Elise JABES Eudes d ORLEANS Gilles KUHORN
CEO-Founder Associate Director CTO
Head of Research Account Manager for COREOD CARE'’s clients Data Scientist & IA Expert
-
Christelle ASTORG-LEPINE Kheira MBOUYOM Regis GRENIER
COO Head of Finance & Strategy Tech Consultant

Colonel (e.r.) Georges REICHERT Aurélie TABURET Recruitment of a VR
ex-NATO / Defense Business Developer Head of Marketing & Communication Developer in progress
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‘Dr. Catherine FARCAT
Neuropsychologist

Chief Medical Officer

Dr. Alexandre DORNIER
Psychiatrist
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Dr. Elise JABES
CEO-Founder

Mail : elise.jabes@coreodspace.com
Mobile : +33 6 29 2713 19
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